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Note: This question paper contains two parts A and B.

...carrying equal marks.

1) Part- A for 10 marks, ii) Part - B for 50 marks.
Part-A is a compulsory question which consists of ten sub-questions from all units
l 1) carrymg 1"' marks: each

Part-B consists of 'n._ questlons (n "nbered from 2

“..“Each of these.questions is from each umt and-may: contain sub- ~quiestionis. For.edch’

). ____';-_..Summarlze the natur

99 GG

question there will be an “either ” choice, which means that there will be two
questions from each unit and the student should answer either of the two questions.

PART - A
(10 Marks)

What do you understand by urban marketmg‘? ) -..___[1]

List the elements of Rural Marketing Mix. [1]
Write the objectives behind new product launch. [1]
What is meant by a regional brand? [1]
What is Rural Retail Channel? [1]
~~What is Rural -Business Research‘? Y R ST A

Defirie rural'consumer,

-'""---....fl'-'-Explarn the rural marketmg mede[ and elaborate on the pararneters dlfferentiatmg

[1] |

““Define marketing of services. o FN
What is corporate social responsibility? [1]
PART - B
(50 Marks)

rural and urban markets. [10]
OR

Elaborate on the following with suitable examples:

a) Characteristics of rural market

b) Consumer behavior in rural market [§er]

.I “".the marketlng strategy for each stage [10]
OR
Elaborate on the Affordability, Awareness, Availability and Acceptability elements of
4As of rural marketing mix. [10]

“Discuss the factors Igading to the brand loyalty-of consumers in-rural market. [10}-




7. Brteﬂy explam the characterlstrcs ef the Indlan rural retall market How has rural

R S ““retail changed over a périod of time? R (i
8. What are the challenges in rural marketing research? Describe some of the data
collection tools used in rural marketing research. [10]
OR
a9 ______..__,_Dlscuss in deta11 the role of rural marketlng consultmg agenc1es m rural marketing

10. Elaborate on the following with suitable examples:
a) Agricultural marketing
b) E-rural marketing. [5+5]
OR
1. Dlscuss in deta11 the objectlves features and advantages of e- governance for rural
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